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FINANCIAL HIGHLIGHTS | MEGAWORLD
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PERFORMANCE UPDATE W MEGAWORLD

Remarks
REVENUES 43.5 67.3 -35% Construction Delays
COSTS & EXPENSES 329 480 -32% Loweroverhead + cost management initiatives
EBITDA 187 29.6 -37% Office segment cushioned the impact of the quarantine
NET PROFIT 10.6 19.3 -45% Maintained profitability despite weaker revenues
ATTRIBUTABLE PROFIT 99 179 -45%

Gross Profit Margin EBITDA Margin Attributable Profit Margin

44.5% 43.0% 22.7%
1 60 bps L 100 bps 1 390 bps



TOTAL REVENUES

P43 - 5bn
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= Malls

w Real Estate = Office

» Hotels

© Others

WX MEGAWORLD

2020 2019 % Remarks

Real estate 249 42.6 -42%  Limitations on construction activity

Office 10.4 10.5 -1% Continuous BPO operations; Longer fit-out
period due to limited construction activity

Malls 2.5 6.3 -60% Limited mall operations due to quarantine
restrictions

Hotels 1.5 2.5 -42% Travel restrictions weighed down on resort
hotels

Others 4.2 5.4 -22%

TOTAL 43.5 67.3 -35%



STRONG BALANCE SHEET e
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REAL ESTATE

FOREIGN LAUNCHES LAUNCHES RESERVATION COMPLETED
SALES (%) (Pbn) (sam) SALES (Pbn) (Sam)
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REAL ESTATE SALES MIX

By Classification

m Residential Units m Condotels m Residential Lots

Commercial Lots m Industrial Lot

Taguig

Makati

Pasay/Parafiaque

Quezon City/Pasig

Other MM Areas

CALABARZON

Other Luzon Areas

lloilo

Cebu

Boracay

Other Vis-Min Areas

139%

1 6%
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| 55%

1 4%



RESERVATION SALES

2019 2020

p=l F68. 11
RESERVATION
SALES

BUYER'S PROFILE

. FOREIGN

‘LES

2019 2020

0 Foreign
B | ocal

LOCATION

® North America
m Europe
m Asia

= Middle East

WX MEGAWORLD

2019 2020

0 Provincial
B Metro Manila

B Horizontal
s Vertical

CLASSIFICATION

ARDEN BOTANICAL
VILLAGE

MEG's first upscale
residential village in Cavite

rakes in P3bn in sales only 7
months after launch, and
has been SOLD OUT in
2Q20.




PROJECT LAUNCHES (P7.8bn) - % Sold 1] MEGAWORLD

Bryant Parklane NW (P1bn) One Manhattan/(P1.6bn) Lakefront Esplanade (P300m)
Capital Town | 1@2020 The Upper East | 3Q2020 Hamptons Caliraya | 3Q2020
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COMPLETED PROJECTS | MEGAWORLD

Noble Place | 100% Sold
Lucky Chinatow

Sold {| St. Moritz Private Estat
|L|\./|0Kin|ey West

Lucerne @ DLJ | 99% Sold
Twin Lakes

Forbes Hill | 72% Sold &5
Northill Gateway

Makati City
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VIEGAWORLD PREMIER OFFICES

OFFICE OCCUPANCY COMPLETED NEW LEASES RENEWALS
PORTFOLIO (SQM) RATE (%) SPACE (SQM) (sam) (sQMm)
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OFFICE PORTFOLIO (SQM) im | MEGAWORLD
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MEGAWORLD LIFESTYLE MALLS

RETAIL OCCUPANCY COMPLETED FOOD &
PORTFOLIO (SQM) RATE (%) SPACE (SQM) BEVERAGE (%)
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RETAIL PORTFOLIO (GLA)

454k 462k
101k
oK LOCATION
Provincial
357k 361k Metro Manila
]
2019 2020

ALFRESCO DINING
EXPERIENCE

WX MEGAWORLD

Safer &
‘/Happler

MEGAWORLD L‘IFESTYLE MALLS REOPEN
ENT SAFETY MEASURES

Safer and Happier Malling at

Megaworld Lifestyle Malls
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MEGAWORLD HOTELS :

HOTEL PORTFOLIO IN-CITY HOTELS RESORT HOTELS
(KEYS) (KEYS) (KEYS)
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MEGAWORLD

COVIMITIVIENT 1O DIGITALIZATION

I L E DIGITAL
d VENTURES, INC. 5

PICK-A-ROO

DIGITAL SPACE
EXPERIENCE

www.ifae.com.ph
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E-COMMERCE PLATEORM
QoQ ORDERS BRANDS TOTAL QoQ GMV CREDIT CARD
GROWTH (%) DOWNLOADS GROWTH (%) TRANSACTION

646% 900 170k 589% 75%
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GEOGRAPHICAL FOOTPRINT

26 TOWNSHIPS

(4,282 Hectares)

=

i FOl‘beS Town EASTLAND HEIGHTS
o MAPLE GROVE
MCKINLEY WEST
@
M\:K[N'I:EY HILL
UPTOWN @
Lucky N,
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CITY TWIN LAKES
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SOUTHWOODS CITY

THE HAMPTONS
Calirava
<
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STA. BARBARA HEIGHTS

The UPPER EAST @
NORTHILL

GATEWAY D A\//Ao
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e MACTAN NEWTOWN

=]

BORACAY NEWCOAST

WX MEGAWORLD

Hectares of

r& 4130 Developable land

 Quality land sufficient to support the
next 10 to 15 years of development

Metro Manila © Luzon (ex-MM)
© Visayas = Mindanao

18



—

| M EGAWORLD

\\

- (TR TY (PTG il
G| b

”,."%"’ lr»mm 24
£is

: Y s g "4 % | $ 1
/ ] [y ! ¥ . : : e . e e S A 2 &
Ingy / 91| 4 o 3 , : - e
R A~ (o A o ! | Y | = [ * B
g f DRI Stk s _ A (il V) PR ! |
3 . 4 \(.*"' & 1
: b T e
f i - i

FUTURE PIPELINE

PROJECT RESERVATION OFFICE GLA MALLS GLA HOTELS
LAUNCHES (2021) SALES (2021) (SQMm) (sam) (ROOM KEYS)
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OFFICE PIPELINE

GROWTH AREAS
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| MEGAWORLD

MALLS PIPELINE
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HOTELS PIPELINE W MEGAWORLD

2023
Belmont Hotel lloilo lloillo Business Park 405
Chancellor Hotel Boracay Boracay Newcoast 554
Total 959
2024 Belmont Hotel
Grand Westside Hotel Westside City 1,630 Mactan
Belmont Hotel Mactan The Mactan Newtown 550
Total 2,080

Belmont Hotel

Grand Westside
Hotel
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KEY TAKEAWAYS W MEGAWORLD

Real Estate

* MEG expects the continued improvement of real estate revenues o the back of increase in construction
activities.
» MEG recognizes the sustained demand for projects outside Metro Manila. The geographic diversity of its

townships and versatility of its products puts in a strong position to capture this demand.

Office
* MEG expects the office demand to remain robust looking forward.

* MEG has the scale and network to take advantage of the expected demand from BPOs and other industries.

Malls

* Malls will continue to maintain relevant and recovery will be closely linked to the easing of restrictions.

Strong Balance Sheet
* MEG has the lowest financial gearing among the major listed property companies. This can give it more

flexibility in terms of leveraging once business activity picks up.
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