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9M/3Q 2023 PROFIT AND LOSS

Lf'nﬁoH:s IM22 cﬁf\;ﬁ
REVENUES 425 14%
EXPENSES 28 7%
EBITDA* 19.0 1%
NET PROFIT 9.7 39%
ATTRIBUTABLE 84 43%

PROFIT

GROSS PROFIT o
MARGIN 49%
EBITDA

MARGIN*

ATTRIBUTABLE
PROFIT
MARGIN

45%

20%

*Excluding FX translation adjustments

2083 Gutde %2 Crnge
158 5% 15.0 10%
ns 3% 121 1%
7.0 8% 6.6 15%
43 9% 3.0 58%
38 9% 25 65%

49%

44%

24%

50%

44%

17%

Robust YoY revenue
growth across all

business segments,
driven primarily by the
ongoing resurgence |
economic activity
increased mobility.

Increase in costs'm

expenses as the
Company accelerates its
activities \

Profitability slightly
tempered by FX




9M2023 REVENUE

P48.6B | " booos

TOTAL REVENUES 140

of projec rsw,.
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RENTALS 70%
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84% of P130B FY2023 Target
PROJECT LAUNCHES
115% of P60B FY2023 Target
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REAL ESTATE SALES

M% YoY

REAL
ESTATE

~ P29.0B
~ P1095B |
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REAL ESTATE

By Location

24%
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RESERVATION S

By Location

METRO MANILA @ VERTICAL

@ PROVINCIAL @ HORIZONTAL




By Location
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saleable area (sgm)
P240,000
average selling price
persgm
10%
sold
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RESIDENCES

MAPLE GROVE

7,109

saleable area (sgm)

P253,000

averageselling price
persgm

18%



NEW LAUNCHES
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iNng price
8%
sold
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saleable area (sgm)
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o MEGAWORLD
0
p— PREMIER OFFICES
F 4.
total transactions
9IM2023 (sgm)
o
i
95,400
 SEm EE - - S S S S S S B B S B G G | S S S B B S S B e . I ’
X2E 0 Wi il I | . new leases (sqm)
LEECHIU MEGAWORLD
PROPERTY CONSULTANTS PREMHEQ @FF@ES 890/
| 0
" ——Closed Transactions - Metro Manila ('000) ==@==(OccuUpancy Rate - Metro Manila

occupancy rate

Source! 9M2023 Brokers report and disclosures
*New leases only




OFFICE PORTFOLIO
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gross leasable area (sgm)

98%

construction
update

100%

pre-leasing
commitment o |




LIFESTYLE
MALLS

P”B MALL RENTALS
170% YoV
o,

MALLS GLA

/ . fn: 000 SQM




IMPROVING RETAIL PERFORMANCE

Mall revenues improved
as dally spend reach 31%
higher than 2019

100% rental collection

beginning Jan 1, 2023

Total tenant sales is now
126% of pre-pandemic

@ Average Daily Sales (Pm) B Average Daily Foot Traffic ('O00)

—&—Average Daily Spend




| MEGAN ULTIMATE LIFESTYLE APP

i

&7¢|,o1/
I ~ Virtual

Showroom

|

s ———

!!éck tran!o-

schedules of
Megaworld

Transportation
Hubs across 7

malls

Be first to know
about store

----- e openings, events,

and promos

Get a Pet Pass and
safely take your
pets anywhere
within Megaworld
Lifestyle Malls

Book cinema
tickets



MEGAN OMNICHANNEL CHATBOTS
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Customers can a
live agent.
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* GPT-based GenAl agents are currently in development.
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HOTEL REVENUES - 7~
151% YQY-

ROOM KEYS ‘ 4,7]3

OCCUPANCY RATE ‘
Vs 64% in 2022 (Metro Manila) | 66%
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HOTEL PERFORMANCE

DO,

<70

z% 9M20 9M21 S1\Y
AR A

mmm Hotel Revenues

—8—EBITDA margin

Effective pricing strategies
resulted in nearly doubling the
average daily rates compared to
pre-pandemic levels.

Strategic cost-saving initiatives
have significantly augmented
the segment’s EBITDA margins

The resumption of MICE
activities have played pivotal
roles in enhancing the hotels'
performance.

26



Achieved an outstanding
average compliance rating of
99.66% based on The Good
Travel Scan's 10 universal
values in tourism sustainability.

This certification is rooted in
the Good Travel Standard and
the Global Sustainable Tourism
Council (GSTC), reflecting our
unwavering dedication to
responsible and eco-friendly
travel.

MEGAWORLD

HOTELS & RESORTS

27
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OFFICE PIPELINE
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MALLS PIPELINE
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HOTELS\PIPELINE

§3,;533

room keys
TOWNSHIP

Boracay Ngwcoast,

= o= if§
m :ﬁ' Usiness -
& 1Bpark, lloilo City @ o Yy
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OUTLOOK

REAL ESTATE @

Sustained enhancement of real estate revenues is
anticipated, driven by the improvement
in construction activities

OFFICES ()

: Office segment is poised to demonstrate
‘Ub"‘ZlQQw resilience in the face of global headwinds
and evolving work preferences

LIFESTYLE MALLS O

Mall rent is expected to sequentially improve
attributed to higher operational occupancy
and full rent collection amid shifting
consumer preference

.
T

S RIETENI |
e HOTELS O
V= 4N '_‘_!,!JM ated b the hotels Anticipated hotel growth is set to parallel
' ) OEs f the targeted increase in international
syccess ul tourist arrivals and activities,

safeguarding its sustained expansion

| 33
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