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PERFORMANCE UPDATE

In PHP
Billions

REVENUES

COSTS &
EXPENSES

EBITDA*

NET PROFIT

ATTRIBUTABLE
PROFIT

GROSS PROFIT
MARGIN

EBITDA
MARGIN*

ATTRIBUTABLE
PROFIT
MARGIN

*Excluding FX translation adjustments

TH23

32.0

23.2

13.5

8.8

7.9

49%

37%

25%

TH22

27.5

20.7

12.4

6.7

59

49%

39%

21%

CP:;or:(ge A
17% 15.8
12% 1.5
9% 7.0
31% 4.3
34% 3.8

49%

44%

24%

1Q23

16.2

1n.7

6.5

4.6

4.

49%

40%

25%

QoQ
Change

-3%

-1%

9%

-6%

-7%

3.2

2.8

48%

45%

20%

MEGAWORLD

Strong YoY topline
growth across all
business segments
led mainly by
continued pick up in
economic activity and
mobility.

Increase in costs and
expenses as the
Company accelerates
its activities




completion rate

/
AT <
@ OFFICE RENTALS a7
Growing transactions from BPOs/
traditional . e

\LL RENTALS 71%
i reased mall'spending and.complete removal
' rerrWSSions Starting Jan 1, 2023

. HOTEL OPERATIONS | 9%
Sharp pickitpindomestic tourism, MICE :
activities

— OTHER INCOME N 32%
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GEOGRAPHICAL FOOTPRINT

30 TOWNSHIPS

(5,172 Hectares)

VG
APITAL TOWN EASTWOOD'CITY
) @ . | . ARCOVIA
VINGC . ! @ cITy

EASTLAND MEIGHTS @ NEWPORT CITY
EMPIRE EAST
HIGHLAND CITY

Lucky
SOUTHWOODS CITY .

@ @Chmatown
MAPLE GROVI .

X
,  WINFORD RESORT ESTATE
] xEman

"' SUNTRUST %
ECOTOWN @ 2
TANZA i i
Forbes Town
. ® D @

McKINLEY HILL

SHERWOOD .
THE HAMPTONS .

Celripe
5,

<
® @
T MCKINLEY WEST

@ UPTOWN

s
TWIN LAKES

) WESTSIDE CITY

Q The UPPER EAST

NORTHILL

Metro Manila
GATEWAY

. @ STA.BARBARA HEIGHTS . Visayas
DAVAO S
............ - 0, ..




TOWNSHIP ANALYTICS AND
TECHNOLOGY (TAT) LABORATORY

Monitors and consolidates situation reports
across all Megaworld’s townships

Provides an advanced accident detection
system

Provides a more accurate climate information
to help residents and locators plan their day-to-
day activities more efficiently

Ty




ENHANCING TOWNSHIP CONNECTIVITY

EXPLORE MCKINLEY HILL EXPLORE
WITH EASE VIA THESE UPTOWN BONIFACIO

QR CODES! WITH EASE
VIATHESE QRCODES!

e Access the TOWNSHIP MAP

« ACCESS THE TOWNSHIP MAP |

‘,; Uptown Bonifacio
» CHECK THE SHUTTLE SCHEDULE Welcame to Uptown Bonifacio!

+« SHARE YOUR FEEDBACK

TOWNSHIP MAP

SHUTTLE SCHEDULE

TELL US ABOUT YOUR
EXPERIENCE

XX

MEGAWORLD

MEGAWORLD
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PRESERVING THE HERITAGE |

The Upper East House

A three-level showroom that is

peing designed to honour the

historical significance of the

Bacolod-Murcia Milling Company

= (BMMC), Wigllelg previously

@ cupied the same location as the
toWnshlp

Ny " Inspired by the 'White Guesthouse’ that used to be inside
I‘ - ’ the Bacolod-Murcia Milling Comran) (BMMC), the
4 predominantly white facade is highlighted by a spacious
veranda and outdoor lounge wnh a fountain,

MEGAWORLD
llu U PI’I Rl f\Sl
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59% of P130B FY2023 Target
PROJECT LAUNCHES
47% of P60B FY2023 Target

REAL ESTATE SALES

12% YoY

REAL
ESTATE
~ P19IB



By Location

24%

JE R-M TAGUIG CITY A 23% ‘ RESIDENTIAL A 13%

TO HIGH-END nz0/ UNITS

S « TSEGMENT -« = - = e B 40% METRO MANILA g <o, ==
™ LOW-MIDDLE v » EX-TAGUIG RESIDENTIAL a0
TO ECONOMIC ¥ 1% (Pl A 28%
SEGMENT e
ﬁe- 19% BlEE ~ 2%

_ . COMMERCIAL ¥ 54%

17% @ VISAYAS- A 22% LOTS

MINDANAO 404
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RESERVATION

By Location

METRO MANILA @ VERTICAL

@ PROVINCIAL @ HORIZONTAL




By Location

UPPER-MIDDLE METRO MANILA

o s s, | - TOHIGH-END SEGMENT
Ak L % o -~ e - =
' g »
LOW-MIDDLE = @ PROVINCIAL
TO ECONOMIC -

SEGMENT e

morrsl ey
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@ VERTICAL
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P4.2 BILLION

Project Value

11,000

Saleable Area

374

Units

17%

Percentage Sold

B



2Q 2023 LAUNCHES
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EANFRONT
PREMIER
RESIDENCES

Paragua Coastown,
San Vicente, Palawan

P2.3 BILLION

Project Value

9,200

Saleable Area

189

Units

33%

Percentage Sold

|17
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NEW LEASES vs OCCUPANCY

90%
82% 83%
—0
[ e
RIS 426
Al
| 306 |7,
28 i J
160
ollicrs
[ 1Closed Transactions - Metro Manila ('000)
=8-(Occupancy Rate - Metro Manila

*New leases only

Sourcel 1H2023 Brokers report and disclosures

Megaworld Premier Offices
captured up to 19% of the
reported new leases in the
market.

Total closed transactions
reached 160,000 sqm, 63%
of the transactions closed
are renewals

Occupancy rate for office
space in Metro Manila still
above industry at 90%




OFFICE PORTFOLIO

27 18%

SERVICED
1’ 1

i
i 1{ |







69,000 sqm

Gross Leasable Area

94%

Construction Update

100%

Pre-leasing Commitment



LIFESTYLE
MALLS

'P2.5B MALL RENTALS
S 171% YoY

MALLS GLA
. ‘000 sQM




IMPROVING RETAIL PERFORMANCE

Mall revenues improved
as daily spend reach
32% higher than 2019

100% rental collection
beginning Jan 1, 2023

Total tenant sales is now
124% of pre-pandemic

@ Average Daily Sales B Average Daily Foot Traffic ('O00)

—&—Average Daily Spend




: -Flrst ever T;@:h(ders Superstore in
Western Vlsayas‘*

“

Fourth branch located in
Megaworld’s Townships

This will add 25,000 sgm GLA in
Megaworld’s retail portfolio




REDEFINING THE MALL EXPERIENCE .

Sr?{f,‘: SUZ PARKU -]

SUPERPARK PHILIPPINES v - »s*

i

i M EGAWORLD
£

B Known as the "friendliest all-
in-one indoor activity park”

B Will open its first branches in
Eastwood City in October
2023 and soon in McKinley
Hill




HOTEL REVENUES Sy
158% YQY-

ROOM KEYS ‘ 4,7]3

OCCUPANCY RATE ‘
VS 64% in 2022 (Metro Manila) | Gm

27/




HOTEL PERFORMANCE

18%

1%
\ % 6%
1% 0%

*ﬁHZ%} 1H2020 1H2021 1H2022 1H2023

mem Hotel Revenues ~ —8—EBITDA margin

Effective pricing strategies
allowed for almost doubling
of average daily rates vs pre-
pandemic level

Engaging in deliberate brand
building efforts resulted in
higher occupancy rates

The easing of restrictions and
the resumption of MICE
activities have also been
contributing factors to the
iImproved performance of the
hotels






THE SAMPAGUITA PROJECT
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OFFICE PIPELINE
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MALLS PIPELINE

gross leasable area (sgm)
PROJECT NAME TOWNSHIP i

13

2 A -: "E’A "

o &
E

i

Davao Whisky Park Davao Park District, |
Davao City ==

. e S TR T
Park McKinley West McKinley West, -~ |

Tagi i'
Boracs

—~

Boracay Newcoast
Beachwalk

The Capital Mall

Maple Grove Commercial

Highland Mall and Park

Upper East Mall




HOTELS PIPELINE

-

PROJECT NAME

Chancellor Hotel
Boracay

Grand Westside Hotel

Belmont Hotel lloilo

|

Kingsford Hotel Bacolodl

Il

1 . _ W

Savoy Hotel Palawan

=

Savoy Hotel Capital (,! > Capital Tow ‘
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REAL ESTATE " / I
Renewed demand* for

OFFICES *

Higher than' mdus )
revenues

LIFESTVLE MALLS —

%
Surgein rental i me drive “R
rent concesﬂs‘ierlg a h1ghir’ tenar r"j:r eS

HOTELS |

Hotel revenues contlnuei
pandemic levels on tourist and
F

emoval-of"’

OUTLOOK

REAL ESTATE @

Continued improvement of real estate revenues is

expected on the back of the increase in
construction activities

OFFICES ()

High tenant retention and continued rent
escalations despite the challenges in
the office segment

LIFESTYLE MALLS O
Mall rent is expected to improve sequentially
on the back of higher operational occupancy
and full rent collection

§ \ HOTELS ()

Expect hotel growth to continue in line
with expected improving international
tourist arrivals and MICE activities

(]
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