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QoQ

YoY

1Q23

1Q22

% Chg

4Q22

In PHP Billions % Chg

REVENUES
COSTS & EXPENSES
EBITDA*

NET PROFIT

ATTRIBUTABLE PROFIT

GROSS PROFIT MARGIN

EBITDA MARGIN*

ATTRIBUTABLE PROFIT
MARGIN

*Excluding FX translation adjustments

Strong YoY top
across all busi
led mai

\-v

recovery fr
revenues ar



REVENUE BREAKDO W.

P16.2B

TOTAL REVENUES N 24%

REAL ESTATE SALES 2\ 17% /

Improved construction activity, higher
completion rate

~
OFFICE RENTALS N 5%

Growing transactions from BPOs/.
traditional

MALL RENTALS N 73%
Increased mall'spending andicomplete removal
of rental concessions starting Jan 1, 2023

HOTEL OPERATIONS a 62%
Sharp pickiupin domestic tourism, MICE
activities

N 87%




STRONG BALANCE SHEET

PO5.7 B

GRO

P69.

TYPE OF DEBT INTEREST RATE CURRENCY N

28.5

- NET DEBT

mBond 4:6%
O Floating

OlLoans

P12.

CAPEX SPENDING




USD 250M

80% of the

1Q2023

P95.7B

GROSS DEBT

POST
TRANSACTION

P93.0B

GROSS DEBT
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P9.4 BILLION

REAL ESTATE SALES

By Segment

UPPER-MIDDLE
® TOHIGH-END . 20%
SEGMENT

By Location

@ TAGUIG CITY R T1%

By Classification

. RESIDENTIAL A 23%
UNITS

METRO MANILA 10%

v
@ LOWMIDDLE . gy @ cx1acuc @ RESIDENTIAL ., . g
SEGMENT A
SERA T, e -
COMMERCIAL ¥ go%
O VISAYAS- ¥ 1% O LOTS .
. 18% MINDANAOQ 2

LGBV U ” &J’:L




P72.6 BILLION

PROJECTS FOR TURNOVER THIS YEAR

By Segment By Location By Classification
. UPPER-MIDDLE . METRO MANILA . VERTICAL
TO HIGH-END o
100% SEGMENT 68% o
8 () LOW-MIDDLE O PROVINCIAL 100% (O HORIZONTAL r
TO ECONOMIC .. A
SEGMENT

|




P39.6 BILLION

RESERVATION SALES

By Classification

@ VERTICAL

Buyers” Profile
@ LocaL

suyers  Profi By Location
METRO MANILA
69% ®
O PROVINCIAL

75%

() FOREIGN () HORIZONTAL

> 4

|




P13.9 BILLION

PROJECT LAUNCHES

By Segment

@ VYPPER-MIDDLE
TO HIGH-END
SEGMENT

( ) LOW-MIDDLE
TO ECONOMIC
SEGMENT

100%

o -

By Location

@ METRO MANILA

By Classification

@ VERrTICAL

() PROVINCIAL. O HomizoNTAL
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1Q 2023 LAUNCHES SAVOY HOTEL PALAWAN

Q Paragua Coastown,
<= San Vicente Palawan

P4.2 BILLION

Project Value

14,000

Saleable Area

867

Percentage Sold
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1Q 20235 LAUN

CLUSTER C
Q

Boracay Newcoast,

Malay Aklan -




1Q 2023 LAUNCHES POSITANO MACTAN

Q The Mactan Newtown,
< Cebu

P2.0 BILLION

Project Value

8,000

Saleable Area

7%

Percentage Sold

|
4"‘»-‘- Zii,is..-"'o»""\'"‘»..

TRINN @IS 7 s

i




PREMIER
| O;fFFICES
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Megaworld Premier Offices
captured up to of the
reported in the
market.

Total closed transactions
reached of
the transactions closed are
renewals

'I- 1 '
MEGAWORLD =
!EOPERTYCONSULTlNTS PREMIER OFFICES (3 elel® pa ncy rateyg,tlll remains
I |gher than Wtry at

P
s

mmm Total Transactions ('000) =@-0Occupancy Rate H\&

SourcelllQ2023 Brokers report and disclosures : 1 lt 5&\



FUTURE OF BPO INDU“ PH
] Demand from BPOs remains

. positive despite challenges and
HEALTH INFORMATION :
MANAGEMENT sé):;:/fﬁe:\gjso(ﬁws) evolving trends

13%

e
oy
e

-

D The industry is shifting its attention
to more valuable services in order
in competitive a m;ollﬂfn SiSi

CLOSED e | . " e atl] 4
TRANSACTIONS an |Q9rea5|ﬁ_gly glosg?al
(METRO MANILA) : :

2022 i f’

CONTACT CENTERS
& IT , Sy =
270, GLOBAL IN-HOUSE ) § ko - e b
24% CENTERS (GIC) & ' ? T

63%

¥ Colliers article - BPO situationer Part 3
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IMPROVING RETAIL PERFORMANCE

__ Mall revenues improved as
g2 daily spend reach 34%
3¢ higher than 2019

AVERAGE DAILY SPE
(A5% vs 1Q2022)

AVERAGE DAILY FOOT
( A8B0% vs 1Q2022)

100% rental collection
beginning Jan 1, 2023

@ Total tenant sales is now 127% NN
¢ of pre-pandemic

1Q19 1Q20 1Q21 1Q22 1Q23

3 Average Daily Sales mmm Average Daily Foot Traffic ('O000)
—@=—Average Daily Spend



REINVENTING THE DESTINATION MALL LANDSCAPE

B Unique and captivating environment

with thematic designs, vibrant Spend Your Long ,Wee"fk'end
landscape that integrates .at Megaworld Lifestyle Malls *#
entertainment and leisure options ; & S 3

B Wide array of attractions such as
amusement parks, indoor/outdoor
adventure zones, art installations and
interactive exhibits

..
}

B These attractions contribute to each
visit being a memorable and
engaging encounter for visitors of all
ages




1 1mm

162°%,
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CUPANCY RATE

2 (Metro Manila)

25



BEST PERFORMING HOTEL

~‘ Belmont Hotel Manila

\ Effective prici

allowed for almo:
doubling of average
rates vs pre-panden

Intentional brandm}l .
efforts lead to improy
occupancy rates.
<y :
RN
Easing of restrictions and""
resumption of MIC :
activities also contribu ur o]
factorin Improved
performance :

N e

— RevP}ﬁ;/R Occupancy Rate

e



MAXIMIZING HOTEL PROFIT

@ Qa cost-effective and sustainable

@

initiative for Megaworld Hotels

worked with DownToEarthPH
to create vertical food gardens

This project grows lettuce,
mustard, chili, tomatoes, and
other greens with decorative
plants that surround the hotel's
pool area




L

e

A ——

20235 AND






PROJECT LA




OFFICE PIPELINE

PROJECT NAME

(,‘

gross leasable

g

“" i

 (sqm)
o, Ll

1 d

R

1k

No. 1 Upper East

= .
L1 e

ThIeUp -'« ')‘:f‘. a ,.‘ ‘
Bacolod City w S

International Finance
Center

[T

- Uptown Bon ifa Qo
Taguig City ™ sty

Enterprise 1 &2

lloilo Busingss ;
Park, lloilo Cit o

e %

! a s o 1

Pasudeco Tower ... he Caap'it'a'l‘ Wi I g
AR . = . ‘ ::
th 3 .1‘ _ihﬂé’, .
Two McWest McKinley Wes 7‘ :
Taguig City
D ———

.

~




e

159,500

gross Ieasable area (sqm),../"

MALLS PIPELINE

PROJECT NAME TOWNSHIP |

D’ Olive Eastland He@tgg;é’
Antipolo City

Davao Whisky Park Davao Park .
District, Davao City
%'
Park McKinley West McKinley \
Tagxug v
Boracay Newcoast Boracay |

Beachwalk Aklan

The Capital Mall

T

Maple Grove
Commercial

Highland Mall and Park

Upper East Mall

’ . —— o= 4
a - LN



HOTELS PIPELINE

PROJECT NAME

Chancellor Hotel
Boracay

Grand Westside Hotel - > < P2

4

Belmont Hotel lloilo g i ' pee——— | I _

Kingsford Hotel Bacolod E
i |

Savoy Hotel Palawan
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s OUTLOOK

 \ AV Y
REAL;ESIMEJ"HL‘JUD ,
Renewed demand for ntial l“\ i e Continued improvement of real estate revenues is

Metro Manila paired with p'rtgivma ngth; expected on the back of the increase in
revenues Now back to, 2b19 levelsy . ‘ construction activities

REAL ESTATE @

oA . 1 .
OFFICES =~ |~ i b OFFICES ()

Higher than mdust

High tenant retention and continued rent
revenues

escalations despite the challenges in
the office segment

LIFESTYLE MALLS . Sl 1T LIFESTYLE MALLS
Surge in reh"‘l e driven was ‘E& emoval-of"‘ Mall rent is expected to improve sequentially
rent concesﬂqu%h@hir’ ten Jr,r-a;r o OB Y '{ ! on the back of higher operational occupancy

and full rent collection

%

HOTELS ' '- - i \
Hgtel e Vel s contmuei g | Expect hotel growth to continue in line
ag with expected improving international

F

tourist arrivals and MICE activities

pandemic levels on touri

HOTELS ()

B2
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